2005 HOLIDAY GIFT GUIDE FOR EACH PERSON ON YOUR LIST COMPILED BY
MEN.STYLE.COM

New York, November 29, 2005 — Already known for helping style-conscious guys outfit their lives
with the best in fashion, gadgets, and gear, MEN.STYLE.COM, the online home of GQ and
Detalils, is bringing the same level of cutting-edge taste to the art of gift giving. The 2005 holiday
guide offers carefully selected ideas for every person in a man'’s life, including his family,
significant other, boss, and even his dog. And, because it’s just as much fun to receive as to give,
we've added 20 cool gadgets, accessories, and items of clothing every man of style should have
on his own list this holiday season.

Below is a sample of the items we’ve chosen. For the complete gift guide, including information
on where to purchase each item, log onto http://men.style.com/features/big_story/article/112205.

e Girlfriend/Wife -- Devi Kroell clutch ($590); Red Flower ltalian Blood Orange body
lotion, 80z. ($18)

e Mom -- Hermés Bradebourg Porcelain plates, set of 5, approximately ($430); March of
the Penguins DVD ($16.98)

e Dad -- Samsonite Luggage Case Scope Trolley Upright, design by Marc Newson ($425);
Book: How to Sleep on Airplanes ($8.95)

e Sister -- Tory Burch umbrella ($125)

e Brother -- Armand Diradourian cashmere exclamation pillows ($158)

e Boy (nephew, godson, etc.) -- Atari Flashback 2 ($39.99)

e Girl (niece, goddaughter, etc.) -- David Netto Make Your Own Family Wooden Dolls
($35)

e Grandmother -- TriniTEA Electric teamaker, 32 o0z. ($75)

e Friend -- Jack Spade leather match book cover ($10)

e Man’s Best Friend -- Unica dog chew toys ($8)

e What should be on a man’s personal list -- Unfed “Dickens” Boxers ($38); Kicking

Mule Studio 2010 Jeans ($225); Sirius S50 satellite radio ($330); Miu Miu shearling coat,
price ($2,595); Italy by Vespa tour (from $4,795)

About MEN.STYLE.COM

MEN.STYLE.COM is the first website to offer hip and authoritative fashion and style coverage to
men. Featuring trend reporting, news on style and entertainment, buying guides for the latest
gadgets and gear and comprehensive runway coverage of the Milan, Paris, and New York shows,


http://men.style.com/features/big_story/article/112205

MEN.STYLE.COM offers readers a complete fashion experience. MEN.STYLE.COM continues
the legacy of its successful sister site STYLE.COM and is the online home of GQ and Details.
Based in New York, MEN.STYLE.COM is a property of CondéNet, the leading creator and
developer of upscale lifestyle brands online.
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